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e can talk “til we’re

garnet in the face

about Pinot Noir (still)

being the hottest thing

going, but I’d like to
shift the discussion to a trend that is
perhaps subtle, but also broader, more
important and likely longer-lasting.
And, strangely enough, it is unfolding
right under - or, more accurately, over
- OuUr noses.

WYSIWYG wine has arrived. TS AL =
That’s WYSIWYG, as in “whizzy-wig,” :A“”"‘N“\ \M“\“S

as in “What You See Is What You Get.”
It’s a vision thing. More than ever
actually look like they taste.

The phenomenon is most apparent in Second That. | see tremendous
what wine watchers like to call “fun” i

wines... It doesn’t take a Spectator- potential for wineries to distinguish
toting connoisseur to realize that these their second labels, drawing attention
are not serious wines. In fact, it doesn’t without diluting their prime wine’s
take much more than a second or two. . ) ]
Th iust look like f identity. Colors work wonders in
€y JUSL 100K 1IKE Tun. the case of the Riverside Farms label

And they taste fun, too: by Foppiano - the wines scream

smooth, fnw/iy, easy.  ‘fresh, bwfght and, lively!”

www.riversidebyfoppiano.com




