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Unfiltered

Posted: Wednesday, September 14, 2005

Unfiltered knows that nothing appeals to young people
like a big corporation marketing a product as edgy and hip.

Speaking of marketing wine to younger
audience, recent weeks have brought yet
another menagerie of wine labels...

ANIMails

The canine family alone
is crowded with Coyote
Creek, Coyote Canyon,
Coyote Crest and...

Black Coyote

www.blackcoyotewines.com




